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a little bit...

ABOUT ME!

> Senior at the University Of Oregon majoring in
Public Relations with a minor in Legal Studies

> Along with being a full-time student, I work full-
time at Ulta Beauty as a Lead Cashier

> Introvert! I hate being the center of attention
instead I prefer working behind the scenes

making peoples dreams and goals come true




Communications!

I was firstintroduced to the world of business-
to-business communications at the age of
seven through my dad. He would have me call
auto part stores and ask them send parts he

needed for cars he was currently working on.

WHY PR?

My Interests Within PR

Beauty & Consumerism - How PR shapes
brand perception in the beauty industry
Diversity & Inclusion - The role of PR in
promoting authentic representation

Crisis Management - Handling PR crises
in the beauty or entertainment world
Brand Reputation - How brands maintain

trust with their audiences
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UNIVERSITY OF OREGON
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LEAD CASHIER ULTA BEAUTY

89.98% Loyalty Conversion

Trend Analytics

At Ulta we are metric based
company - we are tracked on how
many customers provide their
phone number at the beginning of
every transaction. Currently I have

the highest score in the district.

I stay up to date with the latest

trends to better help customers.

$18,000-534,000 Sales Goals

Help the store reach our daily sales
goals and they have been met
every single shiftI have worked
since March 2023




VP DEIA SIGMA KAPPA

Diversity, Equity, Inclusion and Access

< sigmakappasorority

Soc i a I M ed ia < si:g;:nakappasorority

01 Worked with headquarters to better promote
diversity through the official Sigma Kappa

social media platforms with over 33K followers

Community Outreach
02 4

Collaborated with other on campus organizations
like the Duck Nest and Women's Center for
collaborative events

03 Workshops

Facilitated workshops where I educated members on

various DEIA topics. For example holidays, disability
awareness and cultural diversity.




COURSEWORK!

++




PR NEWLETTER

JCOM 371

In writing for influence we were assigned to write a
press news release for new mental health app
released by the University Of Oregon mental

health wellness center, Duck Nest.

FOR IMMEDIATE RELEASE

Stay Calm and Paddle On: New Mental Health App for UO Students

App Combines Scheduling Tools, Peer Support and Guided Meditations to Help
Students Paddle Through College Life

EUGENE, ORE., — Due to rising stress levels and mental health challenges, Duck
Mest, the University of Oregon’s wellness center, is excited to launch Mindful Duck, a
new mental health app designed for college students and young professionals. Mindful
Duck provides essential tools to help students maintain balance, manage stress and
thrive academically and personally.

Mental health challenges are prevalent among college students. According to a 2024
report by the American College Health Association, nearly 60% of college students
reported experiencing anxiety and 45% struggled with depression in the past year.
Recognizing this growing concern, the Duck Nest team developed Mindful Duck to offer
accessible resources that empower students to manage their mental well-being

“ think it is exciting how they are releasing an app that not only helps with mental health
resources but also is a tool to help organize my day-to-day tasks,” said sophomore
Bella Neal.

Features Designed for

Mindful Duck includes an array of features tailored to the needs of college students:
Paddle Planner: A customizable scheduling tool to help students balance academic
responsibilities, work and self-care routines.

Quack Chats: On-demand peer support and connections to mental health professionals,
fostering a sense of community and immediate access to guidance.

Duck Pond Meditations: A collection of guided audio itati designed to all t
stress and promote relaxation

Paddle On, Ducks: A goal-setling and tracking feature encouraging users to create and
maintain mental wellness practices.

“College life can be incredibly demanding, and many students struggle to prioritize their
mental health," said Dr. Emily Carter, a psychologist at Duck Nest. “Mindful Duck
provides a practical and supportive resource to help students feel seen and supported,
reminding them they are never alone in their journey."

The app is part of Duck Nest's ongoing commitment to promoting self-care and life
balance among students. In addition to its features, users can access exclusive
wellness events and workshops through the app, creating a comprehensive support
Network.




INVEST IN YOUR
BEAUTY ROUTINE

CLEANER

INGREDIENTS
FOR YOUR
SKIN AND
THE EARTH

PRIORITIZE [ 31, 1[23

ANASTASIA BEVERLY HILLS 5
BARE MINERALS B

FENTY SAIE

KOSAS Y KOSAS To
CLINIQUE U.@ b

LA TOWER 28 M’
ITCosMeTics  RARE BEAUTY

HOURGLASS _ URBAN DECAY

TOO FACED MAKEUP BY MARIO REDUCE WASTE

- /CUSTOMER SATISFACTION
LSS 4.6]5

MORE 3
INCLUSIVE 37_
SHADE MORESF’:D:J[I)\JE[;AT\ON

56 ESTEE LAUDER SHADES
vs. 19 L'OREAL SHADES

Innovative Formulations

MORE MULTI USE PRODUCTS
PIGWENTATION: puy CHARLOTTE TILBURY
MILK MAKEUP MAKEUP BY MARIO
o0 BENEFIT COSMETICS NATASHA DENONA
®d  CHANEL )
b4 10E I U o Cheak
et Biush

LEADS TO
eate. -

INFOGRAPHIC & BLOG POST

JCOM 372

My topic for my PR Blog was
consumerism in the industry with an
emphasis on public relations. This is the
infographic I created and a screenshot of

my blog page.




What Is Next?
Aurora

Where will Aurora go post undergrad?
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Thank You!

Let’s Connect!!
13auroragonzalez@gmail.com

auroramgonz alez.com
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